






Advancing our mission to fuel the future of food 
At SunOpta, we are passionate about sustainability — it is at 

the root of everything we do as a producer of plant-based 

and fruit-based food and beverages. Since our founding 

nearly 50 years ago with a mission to elevate and nurture 

sustainability, we’ve built on that legacy by helping to transform 

the food and beverages people consume, the way they are 

made and the communities where we live and work. 

Sustainability is core to the nature of what we do — and how we 

operate. For example, the crops grown for our plant-based milks 

require significantly less land and water and produce fewer 

greenhouse gas emissions than milk from cows, and organic 

fruits greatly reduce use of pesticides and herbicides. As a com-

pany grounded in environmental stewardship, we are working 

to reduce our environmental footprint by using less energy, gas 

and water; achieve zero waste in our manufacturing facilities; de-

velop innovative packaging solutions; and use efficient modes 

of transportation. We track and share our progress toward time-

bound sustainability goals. In 2022, we improved our CDP score, 

which is a snapshot of a company’s environmental disclosure 

and performance, to a B- — above the food and beverage indus-

try average of a C — which highlights our continued focus on 

sustainability. For example, we are well on our way toward our 

zero-waste-to-landfill goal, with six facilities having achieved this 

status and two others awaiting verification. We also developed a 

Food Loss and Waste Policy and standard operating procedures, 

laying the groundwork for our donation of more than 2.3 million 

pounds of food to the nonprofit organization Feeding America. 

We continue to expand our capacity to grow our business in 

a sustainable way. Our new production facility in Midlothian, 

Texas, which opened in December 2022, was designed and built 

with sustainability in mind, including energy and water-saving 

features and recycled materials. Its location helps us save 15 

million freight miles annually from our supply chain, eliminating 

59 million pounds of carbon emissions. We also began 

construction on a 252,000-square-foot warehouse in Alexandria, 

Minnesota that will help us further reduce mileage and save 

an additional 100,000 pounds of carbon emissions annually.

Throughout this report, you will see examples of the dedication 

and innovation of our people, and their commitment to 

building a more sustainable future. Driven by a spirit of 

continuous improvement, our people are using their expertise 

to support the well-being of employees, customers, consumers 

and the planet. We celebrate their spirit of collaboration and 

speed of innovation as we advance toward our corporate 

goal of doubling our plant-based business by 2025.

We prioritize the health, well-being and safety of our employees 

as well as the human rights of workers across our value chain 

and in the communities where we operate. In 2022, we joined 

Sedex — a data platform for supply chain assessment, to 

store, analyze, share and report on sustainability practices — 

reinforcing our commitment to sourcing responsibly. 

We continue to grow our culture of diversity, equity and 

inclusion. We published our updated Diversity Policy in 

2022, increased the diversity of company leadership and are 

moving forward with recruiting and developing talented 

employees who reflect the communities in which we live.

This report highlights our commitments and actions 

as we continue to work toward our sustainability goals 

and communicate transparently about our progress 

and challenges. We embrace the opportunities that lie 

ahead as we work to sustainably fuel the future of food. 

Sincerely,

 Joseph Ennen 

Chief Executive Officer
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https://www.foodprocessing.com/awards/rd-teams-of-the-year/article/11287753/2022-rd-team-of-the-year-sunopta
https://www.usatoday.com/story/money/reviewed/2022/09/12/17-organic-coffee-products-beans-creamers-and-sweeteners/8037429001/
https://www.usatoday.com/story/money/reviewed/2022/09/12/17-organic-coffee-products-beans-creamers-and-sweeteners/8037429001/
https://www.usatoday.com/story/money/reviewed/2022/09/12/17-organic-coffee-products-beans-creamers-and-sweeteners/8037429001/
https://www.refrigeratedfrozenfood.com/articles/101633-cold-foods-processors-to-watch-in-2023
https://www.refrigeratedfrozenfood.com/articles/101633-cold-foods-processors-to-watch-in-2023


Product Development
At SunOpta, our mission is to deliver 

sustainable food solutions that improve 

lives. We use a multi-faceted approach 

to identify and guide ingredient 

selection and product development 

to ensure our products meet the 

increasing expectations and interests 

of our customers and consumers: 

•   �We leverage consumer insights for 

branded consumer goods to track, trend 

and share relevant insights with cross-

functional experts from SunOpta’s qual-

ity, research and development (R&D), 

marketing, regulatory and legal teams. 

•   �We identify opportunities and priorities, 

enabling our team to determine the 

best approach to initiate ingredient 

and product changes to address the 

product expectations of our consumers. 

•   �SunOpta’s R&D team has ongoing 

goals to address consumer health 

concerns and proactively improve 

the nutrition profile of our products. 

Some examples of this include sugar 

reduction and protein benefits. 

•   �Our regulatory team tracks 

and promptly implements all 

necessary local, federal and export 

labeling laws for our products to 

ensure compliance and safety. 

•   �We partner with trusted certification 

organizations with established 

standards for product features 

that are important to consumers, 

including organic, non-GMO 

(genetically modified organisms), 

kosher, gluten free, upcycled 

and Keto. These certifications 

communicate key product attributes 

that satisfy dietary needs and 

address consumer concerns. 

•   �SunOpta actively participates in trade 

organizations that focus on pertinent 

topics important to improving our 

product portfolio, such as allergens, 

sustainability of ingredients and 

clean ingredient formulations.

•

2022 IMPACT

$24.4 million
IN REVENUE FROM OUR OWN 
BRANDED PRODUCTS LABELED 
AND/OR MARKETED TO PROMOTE 
HEALTH AND NUTRITION 

$30.5 million
IN REVENUE FROM PRODUCTS 
LABELED AS NON-GMO

Zero
INCIDENTS OF NONCOMPLIANCE 
WITH INDUSTRY OR REGULATORY 
LABELING AND/OR MARKETING CODES

GROWING MILLING TRANSFORMING 

UPCYCLINGPACKAGINGTRANSPORTING

SELLING CONSUMING RECYCLING

OAT MILK Lifecycle
Thought Leadership:  
Food Ag Ideas Week
SunOpta sponsored and was an active participant 
in Food Ag Ideas Week in October 2022, an event 
hosted by the University of Minnesota’s Grow 
North initiative to support the innovation and 
growth of food and agriculture entrepreneurs. 
We participated in a panel discussion focused 
on transparent sustainability and responsibility 
in the oatmilk supply chain (see the oatmilk 
lifecycle graphic to the left) and hosted the 
concluding event for the week. Learn more. 
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https://www.linkedin.com/feed/update/urn:li:activity:6985343796804800512/




https://gfco.org/
https://gfco.org/
https://www.sunopta.com/wp-content/uploads/2021/05/2021.05.26-version-SunOpta-Supplier-Partner-Code-of-Conduct-004.pdf
https://www.sunopta.com/wp-content/uploads/2021/05/2021.05.26-version-SunOpta-Supplier-Partner-Code-of-Conduct-004.pdf




Quality Assurance
Our plant Quality Assurance teams at the Allentown facility in 
Pennsylvania and the Modesto facility in California celebrated the 
official opening of each facility’s certified onsite micro laboratory in 
2022 — another step to ensure we continue delivering the highest 
quality aseptic beverages. As we begin 2023, this same design 
and best practice has been leveraged in our new Texas facility. 

Customer Satisfaction and Marketing

SunOpta is passionate about exceeding 

our customers’ expectations through 

our products and by providing 

customers with fast, reliable and 

accurate responses to any inquiries. 

Our customer service team is dedicated 

to making sure that customers have 

the very best experience when they 

contact us. SunOpta conducts three 

external customer service surveys 

per year. The average results of these 

surveys reflect the fact that we have an 

excellent net promoter score and our 

customers are happy with our service.

RESPONSIBLE MARKETING 
At SunOpta, we comply with all 

federal and state labeling laws and are 

committed to truthful advertising with 

claims on products we sell through our 

own brands: Sown®, Dream®, West LifeTM 

and Sunrise Growers®. Our marketing 

communications are not designed 

to appeal to children under age 13. 

We strive to approach our marketing 

consistent with the International 

Chamber of Commerce (ICC) Marketing 

and Advertising Code and the ICC’s 

Framework for Responsible Food and 

Beverage Marketing Communication. 

In 2023, we are capturing our practices 

in a Responsible Marketing statement.

2022 IMPACT

27
OF SUNOPTA’S 
OWN BRANDED 
PRODUCTS ARE  
ENROLLED IN THE U.S. 
NON-GMO PROJECT
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Agriculture Operations Customers  
and consumers

Our Value Chain

•   �Supporting farmers who 
grow the ingredients we 
use in our products

•   �Protecting natural resources 
through organic and 
sustainable farming practices 

•   �Transforming crops into 
ingredients and food 

•   �Packaging our products

•   �Transporting our products 
to customers

•   �Converting ingredients 
into products

•   �Transporting and selling food

•   �Consuming food

UPSTREAM DOWNSTREAM
SUNOPTA

SunOpta is grounded in strong environmental stewardship. We are working to reduce our environmental 

footprint by tracking and finding solutions for more efficient use of electricity, gas and water and achieving 

zero waste in our manufacturing facilities, developing innovative packaging solutions, using effective 

modes of transportation and responsibly sourcing our ingredients. We also encourage sustainable 

agricultural practices upstream in our value chain on the farms where our ingredients are grown.
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https://investor.sunopta.com/news/news-details/2023/SunOpta-Opens-New-125-Million-Plant-Based-Beverage-Manufacturing-Facility-in-Texas/default.aspx


https://www.climatecollaborative.com/




identifying all the projects they are 

working on in their facility related to 

sustainability. They also each take an 

inventory of diagnostic equipment in 

their facility so they can participate in 

the equipment lending library from 

the U.S. Department of Energy (DOE). 

We compile data, develop key 

performance indicators (KPIs) and 

review the KPIs with the Plant 

Sustainability Ambassadors and 

company leadership. We use the KPI 

data to help identify focus areas for 

each plant facility so they can focus on 

areas that will make the most impact 

to our reduction goals. Throughout 

the year, the Plant Sustainability 

Ambassadors discuss challenges and 

opportunities in their facilities and 

work with each other to find solutions. 

Plant Sustainability Ambassadors have 

embraced the program, launched in 

2021, and are helping to foster a culture 

of sustainability in our plant facilities. In 

2022, they completed a number of the 

projects identified in their sustainability 

trackers. See examples in the plant 

sustainability highlights graphic below.

Next Steps: Each plant is continuing 

to build out their sustainability 

trackers, identifying opportunities 

and setting attainable milestone 

goals. This is a critical step on our path 

to meeting our long-term goals.

Team members at our facilities in 
Alexandria, Minnesota, share insights 
about the importance of sustainability. 

MODESTO, CALIFORNIA
•   �Installed a regulated 

steam valve for the 
boiler to reduce 
natural gas usage.

•   �Upgraded the 
wastewater flow 
meter to better track 
flow to wastewater. 

•   �Updated the electrical 
distribution panel 
and circuit breaker 
panel to reduce 
electricity usage.

OXNARD, CALIFORNIA

•   �Completed a rebuild of 
the tray washing station 
to allow recirculation of 
water more efficiently.

•   �Installed a door between 
the coolers to make 
the refrigeration units 
more energy efficient.

•   �Installed a recirculation 
pump to save the 
amount of water used 
to defrost the line. 

ALEXANDRIA, MINNESOTA 
(MINNESOTA STREET FACILITY)

•   �Conducted a steam 
trap survey and 
related repairs.

•   ��Upgraded the 
main boiler burner 
to save energy. 

•   �Conducted an air 
compressor/airline audit 
and related repairs. 

•   ��Installed a new water 
fountain with water 
bottle filling station.

Plant Sustainability  
2022 Highlights 

ALEXANDRIA, MINNESOTA 
(3RD AVENUE FACILITY)

•   �Insulated pipes to  
reduce usage of electricity 
and natural gas and 
improve safety. 

•   �Replaced a silo with 
a more efficient one 
to save energy and 
improve safety.

•   �Switched to bulk chemical 
storage to reduce waste 
and electricity usage 
and improve safety.

•   �Installed lighting  
upgrades to reduce 
electricity usage.

•   �Improved cleaning 
process to save water 
and natural gas.
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https://betterbuildingssolutioncenter.energy.gov/diagnostic-equipment-loans-program-draft
https://betterbuildingssolutioncenter.energy.gov/diagnostic-equipment-loans-program-draft
https://www.youtube.com/watch?v=gldG3z5w_B8
https://www.youtube.com/watch?v=gldG3z5w_B8


https://www.almonds.com/why-almonds/almond-living-magazine/committed-continuous-improvement-announcing-almond-orchard-2025#:~:text=GOAL%3A%20By%202025%2C%20the%20California%20almond%20community%20commits%20to%20achieve,dairy%20feed%20and%20electricity%20generation]).
https://www.almonds.com/why-almonds/almond-living-magazine/committed-continuous-improvement-announcing-almond-orchard-2025#:~:text=GOAL%3A%20By%202025%2C%20the%20California%20almond%20community%20commits%20to%20achieve,dairy%20feed%20and%20electricity%20generation
https://www.almonds.com/why-almonds/almond-living-magazine/committed-continuous-improvement-announcing-almond-orchard-2025#:~:text=GOAL%3A%20By%202025%2C%20the%20California%20almond%20community%20commits%20to%20achieve,dairy%20feed%20and%20electricity%20generation


https://www.sunopta.com/2023/02/02/sunopta-achieves-california-green-business-certification-and-zero-waste-to-landfill-at-modesto-manufacturing-facility/
https://youtu.be/heYizTXFI2A
https://youtu.be/heYizTXFI2A
https://www.echopress.com/business/sunopta-achieves-zero-waste-to-landfill-in-alexandria-manufacturing-facilities


https://www.linkedin.com/feed/update/urn:li:activity:6961063505894539264/


Sustainable Packaging
We recognize the critical role packaging 

plays in being able to offer safe, 

nutritional, quality food that tastes good. 

We also share in the global concern 

about the negative impact of packaging 

practices on the environment. Our 

packaging engineers are working 

with our suppliers and customers to 

innovate and develop new packaging 

technologies for our products that 

will maintain high standards of food 

safety and quality while reducing the 

resulting impact on the environment. 

Our packaging team is dedicated 

to delivering sustainable packaging 

solutions along with educating the 

consumer on how to handle the 

packaging at end of use. The team is 

working closely with packaging suppliers 

focused on recyclable options as well 

as plant-based resins for our packaging 

materials. This effort will allow SunOpta 

to move away from fossil fuel-based 

resins and toward a more sustainable 

future. We are exploring options to 

reuse non-food contact packaging 

materials in our plants to reduce waste. 

The team is putting efforts into 

optimizing and reducing our packaging 

weight without compromising food safety 

and quality. We are committed to making 

the smallest footprint with the largest 

reach within our packaging supply.

Packaging Goal: SunOpta’s packaging 

engineers have set a goal of having 

99% by weight of our own branded 

packaging be recyclable, compostable or 

reusable by 2025. In 2022, we identified 

sources of sustainable packaging and 

conducted qualification activities to 

ensure successful commercialization. 

In support of our sustainable 

packaging commitment, SunOpta 

is a member of the Sustainable 

Packaging Coalition. We intend to 

lead through external collaboration 

with peers, suppliers and customers.

Contributing to Food Security: As 

a manufacturer of products using 

aseptic packaging, we are proud of 

our contribution in the value chain to 

maintain high quality  and nutrient-full 

foods, all while being shelf-stable. Our 

aseptic packages help combat food 

insecurity due to their long shelf life, 

ability to be stored at room temperature 

until opened and durability to be 

transported long distances to more 

remote locations. In addition, the aseptic 

product does not have to be transported 

in a refrigerated truck or warehoused at 

a cold storage location, thus reducing 

greenhouse gas emissions. Our supplier 

of aseptic packaging, Tetra Pak, has 

helped enable recycling of aseptic 

packages in many locations through 

its efforts on the Carton Council.

Innovation: SunOpta’s state-of-the-art 

headquarters, opened in December 

2021 (see related product development 

story in the Products section of this 

report), includes a packaging lab within 

the R&D space. The headquarters 

is connected to a pilot plant so our 

production lines in our plant facilities 

do not have to pause for trials and 

our R&D group can innovate without 

delay or hurdles. We see this as a key 

differentiator in our ability to innovate to 

meet our packaging sustainability goals.

97.3%
BY WEIGHT OF ALL PACKAGING 
SOURCED BY SUNOPTA 
IS RECYCLABLE

64.6%
BY WEIGHT OF ALL PACKAGING 
MATERIAL SOURCED BY SUNOPTA IS 
RENEWABLE MATERIAL AND 27.7% 
IS FROM RECYCLED MATERIAL

2022 IMPACT

PACKAGING IMPACT: SunOpta purchases the following types of packaging material.*

Packaging Type

Total Pounds Used

2022 Impact
% Content 

Recycled 
Material

Total Pounds 
from Recycled 

Material

% Content 
Renewable 

Material

Total Pounds 
from Renewable 

Material
Recycleable 

(Y/N)
Compostable 

(Y/N)2021 2022

Aseptic Laminate 34,163,766 33,412,282 0% - 50% 16,706,141 Y N

Corrugated Cases 33,345,308 36,348,440 60% 21,809,064 100% 36,348,440 Y Y

Folding Cartons 1,534,987 1,800,769 98% 1,764,754 100% 1,800,769 Y N

Flexible Film - Snacks 694,544 853,755 0% - 0% - N N

Flexible Film - Fruit 725,021 2,359,691 0% - 0% - Y N

Laminated Film - Fruit 1,062,897 1,312,456 0% - 0% - N N

Rigid Plastic 6,700,259 8,665,429 0% - 0% - Y N

Bulk Liner - Fruit 66,341 110,812 0% - 0% - N N

Total 78,293,123 84,863,634  

*This chart reflects the available data at this time. Estimations and assumptions were required to complete these calculations.
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http://Supplier Partner Code of Conduct
http://Supplier Partner Code of Conduct
https://www.youtube.com/watch?v=nFVkR7HyXf4
https://www.youtube.com/watch?v=nFVkR7HyXf4


Supplier Sustainability Spotlight: Treehouse California Almonds
SunOpta seeks to work with suppliers that 
share our commitment to sustainability. 
Treehouse California Almonds is one 
example. Almond cultivation, like other 
tree crops, requires a significant amount 
of water (see related information on 
page 21 in the Water Management 
portion of this report’s Planet section). 
Treehouse works with local California 
almond growers to encourage water 
conservation and regenerative agricultural 

practices that also protect soil health 
and biodiversity. Examples include:

•   �Capturing water during periods of heavy 
rain and storing it in ground water 
recharge ponds for future use, preventing 
flooding that can cause soil erosion

•   �Using the almonds’ outer hull for 
livestock feed, replacing crops like alfalfa 
that require more water, as well as for 
animal bedding and biofuel generation

•   �At the end of trees’ production lifecycle, 
using whole-orchard recycling to 
sequester the carbon contained in the 
trees’ woody biomass back into the soil

Through its role in The Almond Project — 
a coalition of farmers, scientists, brands, 
technical service providers, processors 
and customers — Treehouse is helping to 
advance more sustainable farming methods 
to improve soil and ecosystem health. 

CERTIFICATION
When sourcing ingredients and 

packaging materials to make our finished 

products, there are many certifications 

we require depending on the product, 

including Organic, Rain Forest Alliance, 

Gluten Free Certification Organization 

and Non-GMO Project certified. 

We do not use palm oil in our products. 

However, in 2021 we identified a 

minimal amount of palm oil derivatives 

that are included in some products. 

We immediately took action and 

adopted a Palm Oil Policy. In 2022, we 

assessed our supply chain to identify 

whether any of our palm oil derivative 

products were certified with the 

Roundtable of Sustainable Palm Oil 

(RSPO). We expect our suppliers to 

adhere to our Supplier Partner Code 

of Conduct and offer RSPO certified 

palm oil derivatives. Most were RSPO 

certified, though a handful were 

not. We worked with the supplier to 

understand the corrective actions and 

identify alternative product from RSPO 

certified suppliers for our customers.

SUSTAINABILITY, TRACEABILITY  
AND BIODIVERSITY
We are in the process of developing a 

Biodiversity Policy and we are actively 

seeking suppliers who can provide us 

sustainable, traceable materials. We 

work with our suppliers to learn about 

their programs and collaborate with 

them to make a larger sustainabil-

ity impact by leveraging relationships 

and efforts in the overall value chain. 

Listed here are a few examples (in-

cluding oats, vanilla and almonds).

Oats: Our primary oat supplier uses an 

oat milling process that causes minimal 

waste — the landfill diversion rate for 

oat products at one of their facilities, for 

example, is 99%. This level of sustainabil-

ity is achieved by selling byproducts for 

animal feed and using oat hulls for fiber 

or poultry bedding. The supplier is also 

beginning the process of analyzing the 

carbon footprints of their oat facilities so 

that they can measure their environmen-

tal impact. We believe that tracking prac-

tices will drive continuous improvement.

Vanilla: SunOpta takes supplier 

selection seriously and partners 

with like-minded organizations 

that share our values of ethical and 

sustainable sourcing. One such 

supplier is positively impacting farming 

communities in Madagascar through 

a “closest to the source” vanilla farmer 

sustainable development program. 

SUPPLY CHAIN MANAGEMENT
In 2021 and 2022, supply chain 

management became a heightened 

focal point for SunOpta. The 

importance of agility in adapting 

to a changing world to mitigate 

disruption in our supply chain and 

maintain a competitive advantage 

became evident. With this reminder 

of how important it is to strengthen 

the resilience of our supply chain, we 

are working diligently to diversify key 

suppliers and integrate ESG goals 

into our supply chain operations.
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People
We care about the well-being of our 
employees, people in our supply chains 
and communities.

•   �Culture of Innovation

•   �Employee Health and Safety

•   �Labor and Human Rights

•   �Diversity, Equity and Inclusion

•

•   �Employee Engagement

•   �Employee Development  
and Retention

•   �Community Involvement

IN THIS SECTION
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https://www.youtube.com/watch?v=eLB9_k-CQng
https://www.youtube.com/watch?v=eLB9_k-CQng




https://www.sunopta.com/wp-content/uploads/2021/05/2021.05.26-version-SunOpta-Supplier-Partner-Code-of-Conduct-004.pdf
https://www.sunopta.com/wp-content/uploads/2021/05/2021.05.26-version-SunOpta-Supplier-Partner-Code-of-Conduct-004.pdf
https://www.sunopta.com/wp-content/uploads/2023/01/SunOpta_CodeofConduct_v12_withlinks.pdf
https://www.sunopta.com/wp-content/uploads/2023/03/Human-Rights-Policy-Statement-v4-2023.03.07.pdf 


Diversity, Equity and Inclusion
At SunOpta, we believe in the power of diversity. To advance diversity, equity and inclusion, we have set diversity targets aligned with our Diversity Policy and provided training to employees.

Percentage of Female Leaders at Director  
Level and Above (as of December 31, 2022)*

U.S. Salaried Employee Demographics (as of December 31, 2022) 

Q4 2022 Salaried Headcount by Gender  
(U.S. Only)

Q4 2022 Salaried Ethnicity  
(U.S. Only)

37% IN 2021

45% IN 2022

31% IN 2020

31.7% IN 2019

*Includes all U.S. employees and Canadian corporate employees.

All Salaried

44%

56% 55%

45%

Director and Above

Male
Female

Asian (not 
Hispanic 
or Latino)

Hispanic 
or Latino

Black or African 
American 

(not Hispanic 
or Latino)

White (not 
Hispanic or 

Latino)

Two or More 
Races (not 
Hispanic or 

Latino)

5% 
(18)

2% 
(1)

3% 
(9)

2% 
(1)

2% 
(1)

16% 
(56)

74% 
(265)

93% 
(56)

2% 
(1)

2% 
(7)

All Salaried
Director and Above
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https://s23.q4cdn.com/915258311/files/doc_downloads/gov_docs/2022/03/03/Diversity-Policy-draft.docx-(final-Revised-January-25-2022).pdf


DIVERSITY POLICY 
In January 2022, we published our 

updated Diversity Policy detailing our 

approach to promote and achieve 

diversity and inclusion at SunOpta. 

We value diversity in our workforce, 

executive officers and on our Board of 

Directors. We believe that enhancing 

and maintaining diversity is an essential 

part of maintaining our competitive 

advantage. We recognize that diversity 

is an important element of good 

corporate governance and provides a 

range of perspectives, backgrounds, 

experience and expertise that can assist 

the company. We are committed to 

the identification and appointment of 

directors and hiring of executive officers 

and employees throughout the company 

with a diverse range of backgrounds 

representative of the communities 

we operate in and to fostering an 

inclusive culture based on merit.

DIVERSITY, EQUITY AND 
INCLUSION GOALS
To achieve diversity in our hiring and 

promotion activity, we have established 

the following goals to help us accelerate 

diversity, equity and inclusion at SunOpta:

•   �Increase percentage of racially 

diverse professional level (salaried) 

employees from 24% to 30% in 2026 

and female professional level (salaried) 

employees from 44% to 50% by 2026

•   �Increase percentage of females 

in the Director level and above 

from 36% to 45% with a goal of 

gender balance (50/50) by 2025

•   �Increase percentage of racial diversity 

in the Director level and above 

roles from 8% to 16% by 2025

•   �Ensure the Board of Directors has at 

least two members who are diverse*, 

including at least one female member 

and at least one member who self 

identifies as an underrepresented 

minority or as LGBTQ+.

INCLUSION INITIATIVES
In 2022, we provided companywide 

training about diversity, equity and 

inclusion to help all employees 

better understand how we can work 

together — and be better — by 

embracing our differences. We foster 

inclusion by recognizing and supporting 

activities and initiatives that are 

representative of our workforce, such as 

celebrations of cultural months and our 

Women’s Employee Resource Group. 

*As defined in Nasdaq Rule 5605(f).
**Board of Directors membership includes three female and five male directors as of December 29, 2022.

2022 IMPACT

37.5%
OF SUNOPTA’S BOARD OF DIRECTORS 
MEMBERS ARE FEMALE**

Fueling Inclusion at SunOpta
During Black History Month in 2022, 
SunOpta hosted an event with Nechia 
LeVesseur, Vice President of Finance, 
Plant-Based Food and Beverages, 
providing insights based on her 
experiences being a Black woman 
in business. In 2022, we worked to 
improve our diversity, equity and 
inclusion awareness with education 
and events throughout the year, which 
we are continuing in 2023. We create 
awareness as we celebrate:

•   �Asian American and Pacific 
Islander Heritage Month

•   �Black History Month

•   �Hispanic Heritage Month

•   �Native American Heritage Month

•   �Pride

•   �Women’s History Month

In 2022, we developed a “Power of 
Inclusion” training and launched the 
Latino Employee Resource Group, 
called The SOL Network (SunOpta 
Organization of Latinos).

In our efforts to raise 
awareness about 
Native American 
Heritage Month, 
Jenny Hess, Demand 
Planning Manager 
for the Plant-Based 
Food and Beverage 

business unit at our headquarters 
location, shared about her Native 
American culture as an Anishinaabe 
Ojibwe and a proud tribal member of the 
Red Cliff Band of Lake Superior.  

To celebrate Hispanic Heritage Month 
and launch our Latino Employee 
Resource Group, SOL (SunOpta 
Organization of Latinos) Network 
members Julissa Chavez, Lucy Escobar 
and Luis Padilla shared about their 
Hispanic heritage during a virtual  
panel discussion.

Women’s Employee Resource Group 
Our Women’s Employee Resource Group includes participants from across the 
company — in plants, remote workers and at corporate headquarters. The program 
sponsors professional development workshops for some of our rising female leaders 
on topics such as power, presence and protection. In 2022, participants continued 
to gather virtually through Connection Circles to practice public speaking, active 
listening, leading and learning from one another.

A cross-functional 
panel of female leaders, 
including Jill Barnett 
and Lauren McNamara, 
participated in a 
Women in Leadership 
Panel moderated by 
Claudine Galloway to 
share about experiences 
being a woman in 
business and offering 
advice to employees. 
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https://s23.q4cdn.com/915258311/files/doc_downloads/gov_docs/2022/03/03/Diversity-Policy-draft.docx-(final-Revised-January-25-2022).pdf
https://s23.q4cdn.com/915258311/files/doc_downloads/gov_docs/2022/03/03/Diversity-Policy-draft.docx-(final-Revised-January-25-2022).pdf


https://www.linkedin.com/feed/update/urn:li:activity:6985611463683960832/




Community Involvement
EMPLOYEE VOLUNTEERISM
We believe it is key to give back to the 

communities in which we live and 

work. We bring this commitment 

to life through “SunOpta Cares,” our 

community service and volunteerism 

program. This program provides 24 

hours of paid time off annually for our 

employees to volunteer with community 

programs that align with their values. 

Throughout the year, employees 

have several organized opportunities 

to donate talent and gifts to local 

charitable organizations. For example, 

the SunOpta corporate headquarters 

office actively collects food and toys to 

benefit local organizations, such as the 

Toys for Tots Foundation and People 

Reaching Out to People (PROP). In 

2022, SunOpta employees helped to 

fight food insecurity by volunteering 

at Every Meal and Feed my Starving 

Children, raised money for breast cancer 

awareness, participated in an Earth 

Day cleaning event and took part in 

the Polar Plunge to raise money for 

Special Olympics. Pictured here are 

some of the many ways our employees 

volunteered in our communities in 2022.

Employees from our Minnesota Street 
production facility in Alexandria, 
Minnesota and company headquarters 
provided support to the United Way 
and participated in the 11th Annual 
SunOpta Sweeper to raise money for the 
Douglas County Outreach Food Shelf. 

Employees at our production facility in 
Midlothian, Texas participated in a food 
drive and volunteered with Paws for 
Reflection, an animal therapy non-profit 
organization, where they cleaned the 
barns and yard, washed horse blankets 
and painted lawn chairs. 

In an effort to promote biodiversity, our 
Jacona, Mexico employees and some of 
their children took part in reforestation 
work by planting native trees in the 
El Vergel colony in Zamora Michoacán. 

SunOpta marketing team members 
prepared 1,414 meals for those in need in 
our community. 

Employees removed trash from a bike 
path behind our 3rd Avenue production 
facility in Alexandria, Minnesota.

Nine employees took the Polar Plunge 
Challenge and raised $2,539 for  
Special Olympics.

A team from our SunOpta headquarters location helped to prepare 2,934 bags of food 
totaling 11,246 meals for local children and their families in need through Every Meal.

Employees picked up trash around our 
headquarters facility to celebrate Earth Day.

SCHOLARSHIP PROGRAM
Since 2007, SunOpta has provided 

$20,000 in scholarships annually  

to the children of our employees. 

Scholarships are awarded based 

on students’ contributions to their 

communities and involvement 

with social and environmental 

responsibility initiatives.

2022 IMPACT

75 EMPLOYEES TOOK TIME 
OFF TO VOLUNTEER 

612 TOTAL VOLUNTEER 
HOURS

The SunOpta Cares program offers paid 
time off for employees to volunteer with 
community programs. In 2022:
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https://www.sunopta.com/wp-content/uploads/2023/03/Anti-Bribery-and-Anti-Corruption-Policy-2023.03.15.pdf
https://www.sunopta.com/wp-content/uploads/2023/03/Anti-Bribery-and-Anti-Corruption-Policy-2023.03.15.pdf




Appendix

Sustainable Accounting Standards Board (SASB) Reference Table
SUSTAINABLE DISCLOSURE TOPICS AND ACCOUNTING METRICS – PROCESSED FOODS*

TOPIC ACCOUNTING METRIC SASB Indicator Code Location in the report

Energy Management (1) Total energy consumed, (2) percentage grid electricity, (3) percentage renewable FB-PF-130a.1 Page 19

Food Safety

Global Food Safety Initiative (GFSI) audit (1) non-conformance rate and (2) associated corrective action rate 
for (a) major and (b) minor non-conformances FB-PF-250a.1 Page 12

Percentage of ingredients sourced from Tier 1 supplier facilities certified to a Global Food Safety Initiative 
(GFSI) recognized food safety certification program FB-PF-250a.2 Page 12

(1) Total number of notices of food safety violation received, (2) percentage corrected FB-PF-250a.3 Page 13

(1) Number of recalls issued and (2) total amount of food product recalled FB-PF-250a.4 Page 13

Health and Nutrition

Revenue from products labeled and/or marketed to promote health and nutrition attributes FB-PF-260a.1 Page 10

Discussion of the process to identify and manage products and ingredients related to nutritional and health 
concerns among consumers FB-PF-260a.2 Page 10

Product Labeling and 
Marketing

Percentage of advertising impressions (1) made on children and (2) made on children promoting products 
that meet dietary guidelines FB-PF-270a.1 Page 14

Revenue from products labeled as (1) containing genetically modified organisms (GMOs) and (2) non-GMO FB-PF-270a.2 Page 10

Number of incidents of non-compliance with industry or regulatory labeling and/or marketing codes FB-PF-270a.3 Page 10

Packaging Lifecycle 
Management

(1) Total weight of packaging, (2) percentage made from recycled and/or renewable materials,  
and (3) percentage that is recyclable, reusable, and/or compostable FB-PF-410a.1 Page 24

Discussion of strategies to reduce the environmental impact of packaging throughout its lifecycle FB-PF-410a.2 Page 24

Environmental and Social 
Impacts of Ingredient Supply 
Chain

Percentage of food ingredients sourced that are certified to third-party environmental and/or social 
standards, and percentages by standard FB-PF-430a.1 Pages 12, 13 and 14

Suppliers’ social and environmental responsibility audit (1) non conformance rate and (2) associated 
corrective action rate for (a) major and (b) minor non-conformances FB-PF-430a.2 Pages 12 and 13

* Not all metrics from this standard are reported on. As we develop our ESG program we will continue to add further metrics to our disclosure.
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https://www.sunopta.com/wp-content/uploads/2023/03/Anti-Bribery-and-Anti-Corruption-Policy-2023.03.15.pdf
https://www.sunopta.com/wp-content/uploads/2020/04/CA_transparency_in_supply_chain_act_disclosure_02.25.2019.pdf
https://www.sunopta.com/wp-content/uploads/2020/04/CA_transparency_in_supply_chain_act_disclosure_02.25.2019.pdf
https://s23.q4cdn.com/915258311/files/doc_downloads/gov_docs/2022/03/03/Diversity-Policy-draft.docx-(final-Revised-January-25-2022).pdf
https://www.sunopta.com/wp-content/uploads/2023/03/Ethics-Reporting-Policy-2023.03.15.pdf
https://www.sunopta.com/wp-content/uploads/2023/03/Harassment-and-Discrimination-Policy-2023.03.15.pdf
https://www.sunopta.com/wp-content/uploads/2023/03/Human-Rights-Policy-Statement-v4-2023.03.07.pdf 
https://www.sunopta.com/wp-content/uploads/2023/03/Insider-Trading-Policy-2023.03.15.pdf
https://www.sunopta.com/sunopta-palm-oil-policy/
https://www.sunopta.com/wp-content/uploads/2023/01/SunOpta_CodeofConduct_v12_withlinks.pdf 
https://www.sunopta.com/wp-content/uploads/2021/05/2021.05.26-version-SunOpta-Supplier-Partner-Code-of-Conduct-004.pdf
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